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Web 3.0 can be simply described as the system that 
allows users (both humans and machines) to connect 
and seamlessly share data in a decentralized way using a 
decentralized ledger technology such as blockchain. Until 
now, Web 1.0 and Web 2.0 make it possible for people 
to connect via the internet that is heavily regulated by 
central entities (middlemen, so to say) that oversee data 
depositories and control the way information is shared 
among users. In other words, Web 3.0 attempts to remove 
the middlemen of internet connectivity and give users the 
freedom and power they desire in this modern world that 
is regularly affected by privacy, transparency, and trust 
issues.

WHAT IS WEB 3.0 AND WHY IT MATTERS?
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This indicates that Web 3.0 will allow you to conduct 
your business activities online without any fear of being 
censored and sanctioned by a number of central entities 
that controlled the current Web 2.0 internet. Essentially, 
Web 3.0 should be considered as a “great liberator” 
that shifts power and control to the users, rather than 
the external bodies. More so, Web 3.0 is projected 
to increase efficiency and performance in whatever 
business activities people undertake in the near future.  

WHY DOES THIS MATTER FOR YOUR BUSINESS? 
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The decentralized protocols, which are the building blocks 
that power blockchain and cryptocurrency technology 
will, through Web 3.0, offer some practical benefits to 
users in a way that allow businesses to simply conduct their 
operations and achieve higher return of investment (ROI), 
as shown below:

A diagram showing how Web 3.0 facilitates a business’s 
connectivity, visibility, networking, data creation and sharing, and 

ubiquity.

WEB 3.0: PRACTICAL BENEFITS FOR 
BUSINESSES

Web 3.0
Practical benefits 
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Jon Michail once said: “Develop a standard for excellence. 
Without distinction there is extinction.” Any company that 
wants to remain alive and relevant in its respective industry 
must embrace the four core elements of corporate 
branding highlighted below:

It is essential that every company must demonstrate 
its comparative advantage and value to consumers. 
People would only buy things from companies that offer 
products/services that exactly fulfill their demands and 
provide solutions to their pain points. Therefore, the 
value of a company is closely tied to the usefulness of its 
products/services. It becomes imperative for businesses 
to pitch their value proposition to consumers, and the 
current processes for doing so are expensive and not 
always effective. Web 3.0 is expected to revolutionize 
how companies promote their intrinsic values and 
competences to their customers.

4 CORE ELEMENTS OF CORPORATE BRANDING

1. VALUE PROPOSITION AND COMPETENCES:1. VALUE PROPOSITION AND COMPETENCES:
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What is your company’s mission/vision and how does 
it affect the way consumers perceive your products/
services? It remains a fact that the primary purpose of 
branding is to explain the fundamental mission/vision of 
a company to the people who will patronise its products/
services. With Web 3.0 companies will be able to promote 
their brands by taking advantage of the massive peer-to-
peer networking available on blockchain. Are you a gaming 
or gambling company whose products/services can’t be 
advertised on Facebook and other media? Don’t worry! 
You can successfully advertise whatever you are offering 
to the world on Web 3.0 without facing any sanctions or 
censure.

Brands have their own personalities, and they must be 
expressed in a way that consumers can easily identify 
or relate with them. It is assumed that most people buy 
brands that align with their personalities. So, it is through 
brand expression that consumers can identify and go 
for any products/services that match their lifestyles. The 
communities that are being formed on blockchain, which 
are mostly democratic in their opinion and nature, are 
capable of accepting your brand personality without any 
discrimination. You know, the communities are hugely 
decentralized and are not monitored, regulated, or 
moderated by an external agency or authority.

2. MISSION/VISION AND POSITION:2. MISSION/VISION AND POSITION:

3. EXPRESSION AND PERSONALITY:3. EXPRESSION AND PERSONALITY:
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One of the major principles of branding is that a company 
extends its corporate culture to its customers through 
its products’/services’ inherent quality. As a result of this, 
consumers will enjoy a robust relationship with the brand 
or company knowing fully well that their interests or needs 
are being met or will be taken care of. As a matter of fact, 
businesses will have more chances to reveal their cultures 
to prospective customers on blockchain. More so, they can 
network with like-minded consumers in the decentralized 
environment to increase sales and profitability.

4. CULTURE AND RELATIONSHIP:4. CULTURE AND RELATIONSHIP:

The good news is that Web 3.0 offers a totally transformative 
approach to branding. This is why it is important that existing 
companies must be thinking of applying Web 3.0 in their 
marketing, communication, networking and, of course, in their 
branding events.
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It is believed that Web 3.0 will bring unprecedented and 
massive transformations to companies that embrace it in 
the following strategic ways:

HOW WEB 3.0 WILL TREMENDOUSLY 
TRANSFORM YOUR BUSINESS ACTIVITIES

• • COMMUNICATIONS: COMMUNICATIONS: One of the major principles 
of branding is that a company extends its corporate 
culture to its customers through its products’/services’ 
inherent quality. As a result of this, consumers will enjoy a 
robust relationship with the brand or company knowing 
fully well that their interests or needs are being met or will 
be taken care of. As a matter of fact, businesses will have 
more chances to reveal their cultures to prospective 
customers on blockchain. More so, they can network 
with like-minded consumers in the decentralized 
environment to increase sales and profitability.
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• • BRANDING: BRANDING:    Web 3.0 is expected to bring about distinct 
ownership, identity, and community. In other words, 
each company will be able to connect with consumers 
using both private- and public-key on blockchain. This 
entails that while promoting broader community, each 
customer can have access to the company’s products/
services based on the key at their disposal. Right now, 
many software as service (SaaS) businesses regularly 
get hacked and their security violated leading to the 
culprits using their services without paying for them. 
On the other hand, to access a company’s service in 
the era of Web 3.0, each customer will have to use the 
private key assigned to them. This will drastically reduce 
the rate at which businesses’ security systems are 
breached. More so, social media built as decentralized 
apps (dApps) on blockchain, and non-fungible tokens 
(known as NFTs) can be used in branding a company. 
Over the years, NFTs have become a significant aspect 
of marketing and branding for businesses. Now, you can 
see companies’ logos on some NFT platfor ms, and their 
products/services can also be sold as NFTs.

• • MARKETING: MARKETING: Web 3.0 will expand digital marketing 
opportunities. In this way, companies will be able 
to utilize new marketing tools such as virtual reality 
(VR) or Augmented reality (VR), and Metaverse (which 
is considered as a virtual world where businesses 
can virtually run their business activities, including 
advertising).some NFT platforms, and their products/
services can also be sold as NFTs.
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It is believed that Web 3.0 will facilitate the process 
of creating online content that are more vivid and 
realistic. For instance, 3D graphics are expected to be 
the norm that may eventually replace ordinary pictures 
or images. Since a decentralized blockchain can be 
accessed anywhere anytime, marketers are looking 
forward to a day when companies can advertise their 
products/services without having to worry about being 
censored or banned by an advertising regulatory body, 
as we have now.

• • PAYMENT GATEWAY: PAYMENT GATEWAY: The invention of 
cryptocurrencies and payment tokens is to offer a more 
sensible alternative to the existing payment and banking 
systems. The blockchain that hosts cryptocurrencies 
such as Bitcoin and Ethereum makes it possible for 
people to make secure and anonymous transactions 
that are not centrally managed by a central bank. Over 
the years, efforts have been deployed to making 
cryptocurrency and token transactions faster, cheaper, 
and more efficient than it used to be.  The decentralized 
finance (abbreviated as DeFi) will supercharge how 
businesses transact businesses together.
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• • UBIQUITY: UBIQUITY: Web 3.0 provides a unique chance for 
companies to make themselves visible and available 
everywhere on all devices. It is expected that Web 
3.0 will streamline the Internet of Things (IoTs) and 
companies will be able to market their products, reach 
prospective customers, and deliver products/services 
across a wide range of devices. It is believed that some 
new smart devices will be developed, and they will be 
entirely hosted on blockchain. So, any company that 
is not migrating to Web 3.0 in the near future has a lot 
to lose in terms of reaching a huge marketplace and 
expanding its sales volumes.

• • NETWORKING: NETWORKING: One of the great benefits of 
interconnectivity as supported by Web 3.0 is that a 
more robust and sustainable networking or relationship 
will exist between companies and their customers. This 
is made possible by Web 3.0 through the application 
of semantic metadata that guarantees better 
connectivity. Hence, contents can be accessed via 
various applications and a peer-to-peer community 
can easily be maintained. 



13/

WHY EXISTING COMPANIES NEED TO START THINKING ABOUT WEB 3.0
@

RO
M

ULUSDYN
AM

IC
S

• • INTERNET OF THINGS (IOTS): INTERNET OF THINGS (IOTS): It is generally believed 
that a decentralized environment as engendered by 
blockchain can result in more adoption of internet 
of things. Take for instance, it will be possible for a 
consumer to order for a product through his TV remote 
control, and the product can be delivered by a self-
driving truck. Data can be safely transferred from one 
device to another without any fear that it could be lost 
in transition. This increases human access to several 
devices that can make life easier and better for us.

• • BROADER ARTIFICIAL INTELLIGENCE (AI) BROADER ARTIFICIAL INTELLIGENCE (AI) 
APPLICATIONS: APPLICATIONS: Web 3.0 stands in the middle of all 
these interconnected systems, and it is expected to 
provide a base for broader AI applications. Unlike the 
current internet (Web 2.0), which requires a great deal 
of re-designing to be compatible with many AI systems, 
Web 3.0 is being prepared to seamlessly integrate with 
all artificial intelligence systems.

• • SEMANTIC WEB EXPERIENCE: SEMANTIC WEB EXPERIENCE: The striking 
difference between Web 3.0 and Web 2.0 is that the 
former encourages having true understanding of web 
contents while the latter (Web 2.0) focuses mainly on 
keywords and numeric values of contents. In other words, 
Web 3.0 makes it possible for internet users to identify 
the uniqueness of an image, data, files, etc. Right now, 
all what our computers do is to interpret keywords and 
numbers (digits), which can be monolithic in approach.
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• • BETTER OPERATIONAL CONTROL BETTER OPERATIONAL CONTROL 
(MANAGEMENT): (MANAGEMENT): If at all, Web 3.0 gives every 
company a very rare opportunity to design and control 
all its business activities such as communication, 
marketing, content creation, financial transactions, 
networking, branding, and so on. In a fully decentralized 
world, businesses will find themselves liberated from 
the chains of unnecessary regulations and compliance 
requirements. This doesn’t mean that companies 
will be performing below expectations or producing 
services/products that of less quality; it only indicates 
that they have more or complete operational control or 
management of their business activities.
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Even though there isn’t yet a definite timeline when Web 
3.0 will go mainstream, but there are indications that 
businesses are already gearing up for its widespread 
applications in their day-to-day operations.

Today, more businesses are accepting cryptocurrencies 
as legitimate payment gateways for their products 
and services. Social media platforms that are built on 
blockchain are becoming more and more popular, 
decentralized communities are being formed from time 
to time.

GETTING READY FOR WEB 3.0
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To get your company ready for Web 3.0, you need to 
take the following actions in order to gain a lot from the 
technology:

It becomes a lot easier when you have made all the 
necessary preparations to move your company’s activities 
to the decentralized environment. It is somehow similar to 
running your business in the cloud, which was unheard-of 
40 or 50 years ago.

• Identify which areas of your day-to-day business 
operations that may not be transferrable to 
blockchain as they are.

• Get all the necessary information about Web 3.0 
from experienced blockchain expert.

• Prepare for the transition and integrations of your 
existing business operations to decentralized 
environment.

• Some day in the future, carry out all your business 
activities entirely on blockchain.


